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Editorial

Security set to dominate 2014
Early into 2014, air cargo security arguably 

looms as the industry’s top discussion top-
ic. The ongoing e-air waybill effort notwith-
standing, security seems to be at the top of 
the minds of most in the industry. Helping 
keep security at the forefront of industry con-
cerns is a bevy of regulations at various stages 
of implementation.

Security is certainly an interesting topic 
for Air Cargo World readers. Our Feb. 10 on-
line article on ACC3, the European Union air-
freight safety regulation that goes into effect 
on July 1, is our best-read online article so far 
in 2014. 

We are following that article up in this is-
sue with a look at the U.S. Air Cargo Advance 
Screening (ACAS) program and how it is in-
fluencing its counterparts in the EU and Canada. For a cross-section look at 
how the industry views the regulations, please turn to p. 20.

Security is also getting considerable agenda time during the annual spring 
gauntlet of air cargo conferences and exhibitions, which begins with the In-
ternational Air Transport Association’s World Cargo Symposium March 11-13 
in Los Angeles. The ACC3 will get a thorough discussion as the subject of the 
afternoon plenary session on the opening day of WCS, which is being held for 
the first time in the U.S. No doubt the WCS Security Track on the morning of 
March 13 will be well attended.

A few weeks later, security concerns will have a prime docket position dur-
ing Air Cargo 2014 in Orlando. A program called “Protecting Your Freight—
Real World Solutions” kicks off the general session on April 1.

TIACA’s Executive Summit and Annual General Meeting, set for Istanbul 
on April 24-25, will have a session on Advance Data, which offers an acronym 
overload with examination of such security plans as ACAS, Europe’s PRECISE 
(Pre-Departure/Loading Consignment Information for Secure Entry) program 
and the PACT (Pre Load Air Cargo Targeting) program in Canada. 

And, while the CNS Partnership Conference, set for May 4-6 in San Antonio, 
doesn’t have a dedicated session on this hot topic as of press time, there is little 
doubt that security will be discussed at some point. 

Further evidence of the economic significance placed on airfreight security 
is the barrage of new product announcements and new installations by air 
cargo companies. New travel agreements between countries, such as the one 
signed between Canada and Mexico on Feb. 18, will also likely have security 
ramifications for airfreight.

As the new security regulations take hold, it behooves everyone in the in-
dustry to stay up to date. The spring conferences certainly present plenty of 
educational opportunities on the topic.

John W. McCurry
Editor
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Hyatt Regency Century Plaza, Los Angeles, USA.
March 10, 8:30 p.m. immediately follows the WCS 

Welcome Reception which starts at 7 p.m.

Air Cargo World’s Annual ACE Awards Held Alongside The IATA WCS March 10

 Your invitation to

CELEBRATE EXCELLENCE
Please join us for Air Cargo World's annual

Air Cargo Excellence Awards 2014

The awards will take place in Los Angeles, 
where the global air cargo community will 
be gathered to attend the IATA World 
Cargo Symposium. 

The ACE Awards dinner and award 
presentations will commence immediately 
following the IATA WCS Welcome Reception.

Contact Lucinda Springett with any questions or special requests at Lucinda.Springett@aircargoworld.com or +44 
(0)207 579 4866 or Steve Prince at sprince@aircargoworld.com, +01 770 642 9170.

Join your colleagues, customers and friends as we recognize and celebrate excellence in the air cargo 
industry. You may register for the ACE Awards while registering for the IATA WCS or go on the website  
http://ace-awards.aircargoworld.com to register for tickets. 

ACE Awards Sponsored By
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It was not totally unexpected, but 
the speed with which IAG Cargo 
disposed of any remaining ves-
tiges of a freighter operation, was 

still a shock.
That a major combination carrier 

made up of British Airways and its 
Spanish partner Iberia could exit this 
side of the business so abruptly, with-
out any hint toward a scaled down-
sizing, clearly demonstrated the dire 
straits and sheer non-economies of 
continuing any further. 

IAG Cargo will terminate its con-
tract to wet lease three B747-8Fs as of 
the end of April. It draws to a close a 
12-year, rolling ACMI agreement with 
Atlas Air subsidiary Global Supply Sys-
tems. The contract between the two 
parties was slated to run for a further 
two years, and although IAG Cargo in-
sists an exit clause was in place, it will 
still face a hefty compensation penalty.

GSS was created as a British com-
pany nominally to service the BA con-
tract, in which Atlas retained a 49-per-
cent stake. This allowed it to obtain a 
UK operator’s certificate and access 
British traffic rights.  

IAG Cargo, in its terse statement 
on the contract cancelation, held out 
no prospect of returning to freighter 
operations. This truly is the turning of 
the page in the industry. The mantra 
coming from IAG and airlines of its ilk 
these days is that the belly-holds of the 
huge intake of new passenger fleets, in 
the case of British Airways’ B787 and 
A350 aircraft, will more than make up 
for any main-deck capacity shortfall.

And IAG Cargo already appears to 
have turned the page in taking a new 
innovative approach to accessing fu-
ture freighter capacity.

Right alongside its GSS exit no-
tification, the carrier announced the 
start of what it terms a new long-term 
agreement with Qatar Airways to pur-

chase block space on the Gulf carrier’s 
freighters as of the start of May. 

This initially will take the form of five 
Qatar Airways B777F services a week 
between Hong Kong via the carrier’s 
Doha home hub to London Stansted, to 
where the GSS flights previously oper-
ated. IAG Cargo is expected to take up 
at least 80 percent of available capacity 
on these flights, equivalent it is thought 
to 400 tonnes a week.. Although Qatar 
Airways is now officially an IAG partner 
after joining the oneworld global alli-
ance last October, it is understood that 
the agreement with IAG Cargo will re-
main outside of this remit.   

This is not IAG Cargo’s first foray 
into freighter partnerships. For some 
years now, the carrier has had an 
agreement in place with DHL enabling 
it to access the express operator’s fleet 
across Europe during otherwise day-
time downtime. This has allowed IAG 
Cargo to feed cargo into its London 
hub, particularly as a means of enhanc-
ing its premium product range. 

What the decision by IAG to termi-
nate its GSS contract also now throws 
into question is the ACMI business 
model of accessing freighter capacity. 
Is that also to become a thing of the 
past with, again as in IAG’s case, air-
lines seeking synergies with other part-
ner carriers?

With three redundant B747-8Fs be-
ing returned to Atlas Air, questions are 
being asked over the future of GSS. It 
is not in immediate danger of losing its 
UK operator’s certificate, but it needs 
to find new customers fast, if it is to 
survive in its present format.

It is thought that the company is 
looking to try and gain a foothold as a 
capacity provider in the European ex-
press market, which is itself turning to 
larger capacity aircraft.

Where did it all go wrong for IAG 
Cargo? Well, it didn’t, which is prob-

ably the sad part. Some analysts argue 
that the carrier over-reached itself with 
such an ambitious misadventure and 
should never have got tangled up with 
the freighter business. 

But IAG Cargo now, and in its previ-
ous incarnation, was a respected pur-
veyor of the art of yield management 
and believed it could work its freight-
ers to good effect.

But market downturns, fuel hikes 
and low-cost competition (ironically 
from the likes of Qatar Airways) saw 
such advantage whittled away.

Steve Gunning, newly elevated to 
the role of CEO of IAG Cargo, made 
no secret of the fact that the carrier’s 
adopted freighters were never going to 
turn a profit, but nonetheless were a 
constituent part of the airline’s offering 
to its customer base.

But through 2013, it became obvi-
ous that it was becoming an evermore 
perilous pursuit. The carrier withdrew 
its Shanghai-London freighter service 
at short notice last October, citing low 
outbound yields, adding that it would 
place greater emphasis on its Hong 
Kong freighter routing. 

But other parts of the freighter 
network were also becoming more 
disparate and extended in an effort 
to fill the main decks. The carrier’s 
freighter schedule showed f lights 
emanating out of London Stansted, 
heading to Cologne, Germany, and 

Gunning for glory
without freighters

Steve Gunning
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“Cathay Pacific’s 13 Boeing 747-8 Freighters provide  
the premier Transpacific service; high reliability, the best payload  

and great fuel efficiency.”
—James Woodrow, Cathay Pacific Airways, Director Cargo

WE COULDN’T SAY IT 
ANY BETTER.

www.boeing.com/commercial/747family
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then on to Madrid, before eventually 
departing Europe for Johannesburg. 
Such tortuous routings can hardly 
have helped the bottom line.

It also became clear that the car-
rier had capacity readily available for 
ad-hoc charter work, with one con-
tract calling for it to operate three 

back-to-back B747-8F flights between 
Europe and the U.S.  

IAG certainly isn’t giving up on 
cargo. As much was stated, with 
the recent appointment of Gunning 
to the top table at IAG, with his 
accreditation as CEO of IAG Cargo 
earn ing h im a seat on the IAG 

management committee. 
It is a move that acknowledges the 

work Gunning has done in the last 
two years to steer the integration of 
the British Airways and Iberia cargo 
divisions into a single business.

It is also a job that will continue, 
albeit without freighters. ACW

The airfreight market may be on 
the up again, but this is not a 
time to be operating freighters 

out of Europe – unless, perhaps, you 
are Lufthansa Cargo.

Lufthansa received its first freighter 
in 13 years, a Boeing 777F, in Novem-
ber 2013 – “a very emotional moment 
for us,” Andreas Otto, member of the 
executive board, product and sales, ad-
mitted as he showed a video of the in-
augural flight to JFK at a cargo media 
briefing in Frankfurt. The second in a 
series of five 777s is already with the 
carrier, with the third arriving in early 
March and the fourth set for delivery 
in August.

By the latter date, Lufthansa will 
have to decide whether to exercise its 
option for five more of the type.

“The 777 is the best cargo aircraft 
in the industry but also most expen-
sive, so it’s a question of how many our 
shareholder will let us have,” Otto said. 
“No European operator can fly any-
thing except the 777 profitably with 
prices higher than US$80-90 per bar-
rel.”

LC’s profits fell sharply in the first 
three quarters of 2013 to €43 million 
(US$58 million), continuing a down-
ward trend from €310 million (US$418 
million) in full-year 2010 to €249 mil-
lion (US$336 million) in 2011 and 
€104 (US$140 million) in 2012. But, 
contrasting Lufthansa’s fortunes with 
those of key rivals on the Europe-Asia 
trade lane, Otto described Air France-
KLM as “a big disaster” after clocking 
up a €184 million (US$248 million) loss 
in the first three quarters of the last 

year. Given the recently an-
nounced further shrinkage 
in its freighter fleet, he said 
AF-KLM “won’t have the 
critical mass to perform in 
future.”

Singapore Airlines was 
also pulling out freighter 
capacity and had contin-
ued losing money over the 
same nine-month period. 
Cargolux had received new 
aircraft but the exodus of senior man-
agement created “doubts around its fu-
ture,” he suggested.

However, Otto reserved his sharp-
est judgement for IAG Cargo, after 
the carrier brought an early end to its 
freighter contract. Three wet-leased 
B747-400Fs are to be returned to Atlas 
Air and IAG will instead purchase ca-
pacity from Qatar Airways on the Hong 
Kong-London route, while covering 
other freighter sectors as best it can 
with belly-hold capacity.

“We always questioned how BA 
could afford to run three freighters 
out of Europe, but now we know there 
was some vanity [behind this]. They 
were never profitable,” Otto said.

With EVA Airways and Aeroflot 
withdrawing freighters, Air Cargo Ger-
many going bust and World Airways in 
Chapter 11, Otto said he was witness-
ing “the biggest consolidation since I’ve 
been part of this industry”.

Yet, in a conference with 200 cargo 
customers ahead of the media event, 
Lufthansa had asked shippers wheth-
er they needed freighter services in 
and out of Europe, and if they were 

willing to pay an ap-
propriate rate.

“They said that in 
the right circumstanc-
es, yes, because the 
increase in belly-hold 
capacity cannot re-
place what they need,” 
Otto said.

The upbeat message 
of the Frankfurt pre-
sentation was “Here 

Comes the Growth Again.”
Global Insight has forecast that 

GDP is growing faster this year in ev-
ery region of the world than in 2013, 
with a global growth rate of 3.2 per-
cent worldwide. Otto said that air-
freight historically outgrows GDP 
growth by 1.5 to 2 percent.

Although it is not present in the 
intra-Asia and trans-Pacific markets, 
Lufthansa Cargo is looking for a 5 per-
cent increase in 2014, without a sig-
nificant increase in capacity. It took 
out two of its 18 MD-11 freighters last 
year, counterbalancing the first two 
B777s. Another two MD-11s will be 
parked up from the start of the sum-
mer schedule, but could be restored 
to service for peak season if required, 
Otto said.

He charted many challenges fac-
ing Lufthansa, including emissions 
trading, the delay in implementing 
a Single European Sky, fuel costs, 
the night curfew at Frankfurt Air-
port and stronger competition from 
Amsterdam Schiphol, which is now 
growing more strongly than Lufthan-
sa’s home hub. ACW

Lufthansa eyes growth amid challenges

Andreas Otto
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UPS is bullish on the po-
tential growth of its busi-
ness in the Middle East 
and is making signif i-

cant investments. The company has 
been established in the United Arab 
Emirates since 1995 and recently 
expanded its contract logistics facil-
ity in Dubai’s Jebel Ali Free Zone to 
159,000 square feet (14,771 square 
meters).

“We have seen that part of the 
world as a great opportunity for 
growth for a number of years,” Steve 
Flowers, president of UPS Freight 
Forwarding, says. “When you look at 
the growth rate projected through 
2018, the expectations are 4.6 per-
cent CAGR and a population growth 
projected at 4.9 percent. Those are 
significant reasons to provide service 
in this market.”

In addition to the expanded facil-
ity, Flowers says UPS has placed se-
nior staff at a regional headquarters 
in Dubai that will oversee market op-
portunities in the Middle East and 
India.

Flowers says the new facility is 
designed to handle “high-turnover 
and high-value” products, including 
a 21,000-square-foot (2,333-square-
meter) temperature-controlled fa-
cility to handle medical devices and 
pharmaceuticals. Dubai is a major 
transit point for these products com-
ing from the U.S. and Europe and 
bound for Africa.

Another promising growth sector 
is the oil and gas industry. Products 
moved by air include small machin-
ery parts, mechanical equipment 
and a lot of documents. Movement of 

luxury automobiles is another strong 
business.

Flowers says UPS hopes to expand 
in perishables out of Africa to Dubai 
with the idea of duplicating its thriv-
ing Latin America-to-Miami airlift.

“Perishables is a market opportu-
nity we want to continue to explore,” 
Flowers says. “When you look at the 
Latin America perishables market 
to Miami, that’s a large piece of our 
business. We think there’s an oppor-
tunity to something similar in Dubai 
from Africa to the Middle East and to 
Europe.”

Transport of military goods into 
Afghanistan and Iraq was a signifi-
cant business in the region for UPS. 
Now that the U.S. is winding down 
its presence in those regions, it con-
tinues to be active with flights going 
out of those countries.

“We were bringing merchandise 
over for a number of years and now 
we are involved in moving much of 
the equipment back,” Flowers says.

UPS flies a total of 16 B747 and 
MD11 “Browntail” flights into Dubai. 
These planes have 39 positions for 
palletized or containerized freight. 
The company also occasionally uses 
a B767. As demand warrants, UPS 
also contracts with carriers in the 
region such as Etihad Airways, Emir-
ates and Qatar Airways.

“We have our own infrastructure, 
but we also buy from many of the 
Middle East-based airlines,” Flowers 
says. “We continue to look for oppor-
tunities to strengthen our network.”

In other developments in the re-
gion, UPS recently announced that 
it added a new express airfreight 

service, UPS Worldwide Express 
FreightSM, for urgent, time-sensitive 
and high-value international heavy-
weight shipments to and from the 
UAE. Customers in the UAE now can 
ship pallets more than 150 pounds 
(70 kilograms) as easily as packages 
exclusively within UPS’s global air 
network to 42 countries and territo-
ries.

Another measurement of the com-
pany’s growth in the region is its 
steady increase of field stocking lo-
cations. UPS has added an average of 
one per month in the Middle East and 
Africa over the past two years. ACW 

 “When you look 
at the growth 
rate projected 

through 2018, the 
expectations are 
4.6 percent CAGR 
and a population 
growth projected 
at 4.9 percent.”

— Steve Flowers

UPS plans for Middle 
East growth

By John W. McCurry
jmccurry@aircargoworld.com

Steve Flowers 
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A  new cargo carrier commenced 
regular flights into Africa from 
Dube TradePort, home to 

King Shaka International Airport in 
Dube, South Africa, in February. 

Khuphuka Kings Airways, a new 
local airline owned by Khuphuka In-
vestments Holdings, has secured 
scheduled flights between Durban 
and Lubumbashi, Democratic Repub-
lic of Congo, with stopovers in Ndola, 
Zambia.

The airline is poised to utilize three 
cargo aircraft, including two Il-76s 
and one Antonov- AN 12. Although 
Khuphuka Kings Airways will initially 
commence operations in the cargo 
field, plans are in place to also intro-
duce passenger aircraft to the route 
and to later expand into other parts 
of Africa. 

The International Air Transport As-
sociation’s airline industry forecast for 
the period 2013-2017 indicates that Af-
rica is the fastest-growing region in the 
world in terms of airfreight volumes.

“We are working to build rapid 
cargo growth and aim to significant-
ly increase direct air services to and 
from King Shaka International Air-
port, transforming KwaZulu-Natal 
into South Africa’s primary alterna-
tive gateway,” Saxen van Coller, Dube 
TradePort Corporation CEO, said. 
“In broad terms, our cargo strategy 
is to target routes in East, Central 

and West Africa before looking to 
expand globally, inclusive of the Far 
East, North America and Europe. The 
launch of this new route will most cer-
tainly serve to increase connectivity 
between Durban and Central Africa, 
assisting in the generation of econom-
ic efficiencies for our local business 
community.”

The AN 12, with a carrying capac-
ity of 20 tonnes, will assist in supple-
menting loads on the route, while the 
two Il-76 planes each have a carrying 
capacity of 46 tonnes.

“We are hugely excited by the over-
whelming response we have received 
from all our stakeholders who have 
become aware of our airline. Since ini-
tially pitching the idea, we have been 
inundated with requests from major 
freight forwarders and their clients 
who are eager to join us in making a 
success of this new venture,” Musa 
Mdluli, Khuphuka Kings Airways 
chairman, said.

“This investment will undoubt-
edly have a positive knock-on effect 
in terms of other enterprises within 
the Province, providing them with un-
precedented access to growing num-
bers of countries on the continent,” 
Michael Mabuyakhulu, KwaZulu-Na-
tal’s MEC for economic development 
and tourism, said. “Additionally, we 
have been working hard to position 
KwaZulu-Natal as the official gate-

way to Africa, creating an appetite for 
those wanting to invest in the conti-
nent. With the launch of Khuphuka 
Kings Airways and the expansion of 
connectivity between Durban and 
the rest of Africa, there is growing 
interest by potential investors look-
ing to take up such opportunities.”

It is estimated that no fewer than 
85 percent of KwaZulu-Natal-based 
companies with goods destined for 
other parts of Africa deliver their 
airfreight to Johannesburg by road 
in order to utilize flights from O.R. 
Tambo International Airport. With 
the introduction of new scheduled 
f l ights from Durban into various 
parts of Africa, local companies will 
be in a position to reduce transport 
costs and time by negating the need 
for the roadfreight leg. 

“We are proud to be involved with 
a local organization which is invest-
ing in an airline to service Africa,” 
Bridgette Gasa, Dube TradePort 
Corporation’s chairperson, said. “On 
the back of poor road and rail net-
works linking major African cities, 
air transport is essential for intra-
African business. Driving this in-
tegration among African countries 
will continue to be critical in terms 
of creating an open environment for 
business – an environment which al-
lows goods and people to transcend 
borders more freely.” ACW

New cargo carrier begins in Africa

IAG Cargo and British Airways 
marked the start of commercial 
f lights to Johannesburg on the 

new A380.
Replacing the B747 model on the 

route, the A380 offers precision 
cargo transport opportunities for 
the South Afr ican market. IAG 
Cargo has specified air conditioning 
capabi l it ies for the hold, which 
will be beneficial for temperature-

sensitive cargo, such as perishables 
or pharmaceuticals.

IAG Cargo has optimized its A380 
for belly-hold cargo by purchasing 
two additional ULD positions in the 
hold. IAG said it will also be the first 
carrier in the world to receive an 
A380 with an improved maximum 
takeoff weight, 12 tonnes heavier 
than other A380s, allowing it to carry 
more cargo. ACW

IAG Cargo targets South African pharma market



Around the world

12  MARCH 2014  ACW

China’s growing appe-
tite for fresh food and 
pharmaceuticals  is 
prompting Shanghai 

Pudong International Airport Cargo 
Terminal (PACTL) to take a bigger 
shot at the perishables market. The 
handling company’s coolers and freez-
ers at Shanghai Pudong Airport are 
adequate to handle present volumes, 
vice president Lutz Grzegorz says, but 
good growth prospects in this segment 
have prompted management of the Si-
no-German venture company to draw 
up plans for a perishable center with 
ambient climate control capabilities.

“I think in the coming years, phar-
maceuticals will continue their dispro-
portionately high growth,” he says.

  Various drafts for the facility 
are under the microscope, and 
Grzegorz hopes to have the planning 
process completed by the summer 
to commence construction, so the 
perishables center can be ready in 
summer 2015.

Interest in premium handling ser-
vices is high among PACTL’s clien-
tele, 46 airlines including Lufthansa 
Cargo, Cathay Pacific, Emirates, Air 
France-KLM, Air China and American 
Airlines. However, their appetite for 
elevated service levels is hampered 
by their financial situation.

Last summer, PACTL introduced a 
premium offering that features faster 
handling times, dedicated staff and 
equipment and the option for clients 
to use their own branding. The con-
cept evolved out of communication 
within the handling firm as well as 
with various clients on how to maxi-
mize performance and service levels. 
It has been met with lively interest 
but also with hesitation over paying a 
premium commensurate with the ele-
vated service level, Grzegorz reports, 
pointing to the depressed yields of 
the airlines. Prompted by some car-
riers, PACTL is looking into the pos-
sibility of tweaking the offering into 
several modules that could be sold in-

dividually, but Grzegorz has reserva-
tions about diluting it too much.

Another service improvement 
launched in 2013 also struggled with 
market conditions. PACTL has been 
running road feeder service to alto-
gether 36 points in China, reaching as 
far west as Urumqi in Xinjiang prov-
ince. Many destinations are served on 
an ad-hoc basis, but on nine routes 
trucks operate on schedule. The lat-
ter include Nanjing, Qingdao, Hang-
zhou and Suzhou. Trucks are given 
flight numbers and equipped with 
GPS.

Airfreight trucking is on the rise in 
China, fueled largely by the growth 
in domestic volumes. As many routes 
within China are served with narrow-
body aircraft, this opens opportuni-
ties for trucks, Grzegorz remarks.

In 2013, PACTL decided to develop 
the scheduled network further out of 
its own pocket by subsidizing the con-
version of some sectors to regular ser-
vice in an effort to stimulate growth. 
The results were mixed. 

“On some routes, traffic is good and 
you can do scheduled trucking. Other 
routes show large fluctuations from 
small loads one day to full truckloads 
the next day. You cannot do network 
planning with that,” Grzegorz says. 

As a result, PACTL stopped its 
push to add scheduled trucking 
routes for the time being.

“The airlines are under huge pres-
sure,” observes Grzegorz, adding that 
this makes it tough to sell premium 
services. “This means you have to im-
prove productivity, and you have to 
have your costs under control.”

PACTL has upgraded its handling 
management system over the past 
two years. This enables the handler 
to embrace new technologies, such 
as RFID when this becomes viable. IT 
software also has the capability to run 
simulations of bringing on new cus-
tomers with their number of flights 
and aircraft types.

This came in handy with EVA Air, 
which switched over to PACTL in 
mid-October 2013. The Taiwanese 
carrier runs four freighters a week 

PACTL targets China’s 
growing appetite

Good growth prospects have prompted PACTL to draw up plans for a perishables center 
with ambient climate control capabilities.
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Soft air cargo market conditions 
in Asia Pacific persisted in 
2013, according to preliminary 

figures released by the Association of 
Asia Pacific Airlines (AAPA).

International airfreight demand 
for Asia Pacific carriers, expressed in 
freight tonne kilometers (FTK), had a 
marginal contraction of 0.6 percent in 
2013, albeit an improvement from the 
steeper declines seen in 2012 and 2011.

In spite of the fall in demand, 2013 
saw a 1.1 percent expansion in cargo 
capacity, resulting in a 1.1 percentage 
point decline in the average inter-

national freight load factor to 65.4 
percent.

Asia Pacific airlines carried 6 per-
cent more passengers in 2013 than in 
the previous year. 

“Air cargo markets remained sub-
dued in 2013, but picked up towards 
the end of the year in line with in-
creasing demand for Asian exports 
in the major developed markets,” 
Andrew Herdman, AAPA director 
general, said. “Given expectations of 
a continuing modest improvement 
in global economic conditions, the 
outlook for Asian carriers remains 

broad ly posi-
tive. Neverthe-
less, operating 
margins remain 
compressed as 
a result of weak 
cargo revenues 
and other com-
petitive pricing 
pressures. Air-
lines are responding by investing 
in newer, more fuel-efficient air-
craft, other productivity improve-
ments and value-added service en-
hancements.” ACW

Soft cargo market persists for Asia Pacific

Asianews

through Shanghai, besides 20 weekly 
passenger flights using various air-
craft types, from MD-90s to B747 and 
777 equipment.

EVA’s arrival helped boost PACTL’s 
volumes to scale new heights in the 
final stretch of 2013, which made up 
for slow international traffic earlier 
in the year. The handler’s tonnage in 
December 2013 was up 13.3 percent, 
marking four months of steadily in-

creasing gains, which brought the 
tally for the full year to 1.25 million 
metric tonnes, up 3.7 percent from 
2012.

The surge in exports tilted the bal-
ance toward outbound cargo, after 
previous months had produced a near 
equilibrium of imports and exports. 
For the most part, this is origin and 
destination cargo; transit still plays 
only a small role at Pudong, but Grze-

gorz expects this to pick up over the 
coming years.

As production – and some air-
freight volumes – have shifted to Chi-
na’s interior, PACTL is looking at the 
possibility of setting up shop at one 
of the emerging gateways to the west, 
but there are no concrete plans at the 
moment. 

“You need to have the right local 
partner,” Grzegorz says. ACW 

Singapore Changi Airport saw 
stable airfreight movements, 
with 1.85 million tonnes dur-

ing 2013.
Meanwhile, the airport handled a 

record 53.7 million passengers.
Changi Airport ’s  total  cargo 

throughput for the year was stable, 
increasing 0.8 percent, as stronger im-
ports outweighed slower exports and 
transshipment volumes. There were 
also some bright spots in niche car-
go segments such as perishables and 
pharmaceuticals, which continued to 
grow in 2013. 

The recovery of the global airfreight 
industry remains fragile and potential 
growth in cargo volumes, if any, will 
be amidst a challenging environment 

as global consumer demand and cargo 
yields continue to remain depressed.  

In light of this, Changi Airport 
Group (CAG) will continue to ex-
tend support to its air cargo partners 
through the Changi Airport Growth 
Initiative for the financial year ending 
March 31, 2015. All scheduled freight-
er flights at Changi Airport will re-
ceive a 50 percent landing fee rebate 
and cargo tenants leasing CAG cargo 
facilities at the Changi Airfreight Cen-
tre will receive rebates based on cargo 
tonnage handled, up to 20 percent of 
their rentals. 

Together with other growth incen-
tives available to freighter airlines, 
CAG’s support package for the cargo 
industry will amount to S$18 million 

for fiscal year 2014/2015.
“2013 has been another good year 

for us,” Lee Seow Hiang, CEO at 
Changi Airport Group, said. “In the 
near-term, traffic growth at Changi 
Airport is not expected to be as ro-
bust as what we had experienced in 
the recovery following the global fi-
nancial crisis in 2008/09. However, we 
will continue to work with current and 
potential airline partners to explore 
market opportunities to ensure sus-
tainable growth over the long-term.”

Changi Airport’s passenger traffic 
growth in 2013 was driven by strong 
travel demand within Asia Pacific. 
During the year, Changi added seven 
new Chinese city links to its network, 
bringing the total to 31. ACW

Changi sees bright spots in niche cargo
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Jim Butler had little time to 
celebrate becoming presi-
dent of American Airlines 
Cargo.

It’s a busy time for AA. The car-
rier’s merger with US Airways became 
official on Dec. 9, 2013, creating the 
world’s largest airline, and AA veteran 
Butler became president of the cargo 
organization.

“I’ve been here a long time, and giv-
en what the airline industry has seen 
over the past 10 or so years, I feel like 
even longer,” Butler jokes in an inter-
view with Air Cargo World.

He first joined AA in 1996 and has 
worked in revenue management, 
sales planning and finance. In 2013, 
Butler was one of six to be named to 
the core integration leadership team 
responsible for the integration of AA 
and US Airways.

“While I arguably do not come in 
with a lot of direct cargo experience, 
as you can probably see, the places 
that I’ve focused on and have had 
experience in are key to the cargo 
business,” Butler says. “So really my 
background I think lends itself well 
to come here into the cargo organiza-
tion.”

In his new position, Butler works to 
further the relationship between the 
cargo side and the rest of the airline, 
overseeing nearly 3,800 freight em-
ployees.

“I think cargo does as well as it pos-
sibly can when it is directly in concert 
with the rest of the airline,” he says. 
“We are a big part of the business, so 
I think cargo will be a major, major 
focus in the new American going for-
ward.”

In 2014, Butler’s primary goal is to 
seamlessly integrate the cargo organi-

zations of AA and US Airways.
“That’s not saying we won’t have a 

bump here and there, but we’ve spent 
an incredible amount of time so far 
really planning out what we believe 
is a solid way to get to a point where 
the customers see one airline,” he ex-
plains.

This year, Butler expects AA Car-
go to benefit from the new Ameri-
can starting Hong Kong and Dallas-
Shanghai services. The carrier also 
is expanding on its facilities, such as 
the cool chain, and moving forward 
with its e-air waybill initiative.

Butler feels positive about the out-
look for the worldwide airfreight in-
dustry.

“We’re certainly seeing some very, 
very good returns the latter half of 
last year, and things continue to look 
positive,” he says. “The global econo-
my is looking like it’s doing relatively 
well, and I knock wood certainly, but 
the indications are that hopefully 
we’ll see a continuation of the past 
couple quarters and that we’ll contin-
ue to see that going forward. There’s 
nothing that’s telling me right now 
that there will be a softening to the 
great results we’ve seen so far.”

Though Butler has served as 
president for only a few months, he 
already could name the aspects he 
enjoys about the job: digging into 
something new and touring the air-
line and its warehouses globally.

But every job has challenges, and 
Butler’s stem from working at the 
biggest airline on Earth.

“One of my most important as-
pects of running an organization is 
making sure we can communicate, 
making sure we understand what our 
employees think top to bottom,” he 

says. “When you start at a job, you’d 
love to be able to talk to all of them 
immediately, but obviously there’s 
some travel I need to continue to do 
and get out there and being able to 
communicate as much as possible.”

He also says the integration isn’t 
easy, and the airline must stay at-
tuned to customers’ needs in order to 
anticipate any issues.

“The only thing you know about 
a plan is it’s not going to go exactly 
how you planned it, so that’s a chal-
lenge,” Butler says.

In 1999, Butler learned that lesson 
when he went to Argentina to lead 
yield management at Aerolineas Ar-
gentinas, AA had a strategic partner-
ship with the carrier. 

At the time, it was a small airline 
with little technology compared to 
AA.

“I got down there and I saw stacks 
and stacks of printed out dot-matrix 
paper and said, ‘My gosh, how can 
we be in this situation and maximiz-
ing revenue without the tools that I 
was used to seeing?’” he says. “But 
[I] sat back, pulled up a chair behind 
a lot of the folks that worked in that 
organization down there and what I 
found was that the knowledge that 
each and every one of those folks 

Cargo newcomer pilots 
AA in wake of merger

By Adina Solomon
asolomon@aircargoworld.com

Jim Butler became president of American 
Airlines Cargo on Dec. 9, 2013.
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had in their head was doing a pretty 
darn good job of maximizing rev-
enue. And I learned a lot from that 
because what I found was, yes, the 
technological tools that are available 
ease business. They make it easier 
to make smart decisions, but they’re 
not the only way to make smart deci-
sions.”

When Butler isn’t leading AA 
Cargo, he enjoys skiing. He also is in-

volved in the arts, having minored in 
theater and concert lighting design 
at Cornell University.

Butler obtained his private pilot li-
cense as a teenager. He says one day, 
he wants to become active in flying 
again.

As a newcomer to the air cargo in-
dustry, Butler says he didn’t expect 
the collective industry’s focus on 
modernizing the business.

“As I’ve talked to people, what I’ve 
found is there’s a real energy within 
the cargo industry to move forward 
to what the next steps in cargo really 
are,” Butler says. “Now whether that 
be technology or partnerships with 
airlines and really sort of modern-
izing the business, that’s a very en-
ergizing place to come into, and it’s 
something that I’ve very, very excit-
ed about and very focused on.” ACW 

Major economic develop-
ments projects in the Chat-
tanooga, Tenn., reg ion 

have cargo booming at the city’s Met-
ropolitan Airport. Total cargo at the 
airport was up nearly 20 percent in 
2013. That followed a phenomenal 
2012 when cargo rose nearly 125 
percent. Cargo was up 70 percent 
in 2011.

Chattanooga is by no means a ma-
jor air cargo center, handling 9,350 
tonnes in 2013, but the cargo rise has 
been rapid. Much of it can be attrib-
uted to the opening of two massive 
Amazon.com fulfillment centers in 
the region. Adding to the momentum 
has been Chattanooga’s Volkswagen 
plant, which opened in 2011.

“There has been a huge increase 
in the economic development of this 
community over the last four or five 
years,” says Terry Hart, president and 
CEO of the Chattanooga Airport Au-
thority.

To accommodate the increased 
cargo traffic, the Airport Author-
ity spent US$2.3 million to expand a 
cargo ramp (pictured above) on the 
south end of the airport’s main run-
way. That project was completed dur-
ing the second half of 2013.

“To support the growth and plan 
for the future, we knew we had some 
infrastructure work that needed to 
be done here,” Hart says. “What we 
did was expand a concrete pad that 

allows the capacity to accommodate 
two wide-body aircraft.”

FedEx is the only regular dedi-
cated cargo carrier to serve Chat-
tanooga. It has ramped up capacity 
considerably over the past few years, 
moving from turboprop service to its 
Memphis hub up to 727s, to its 757 
service six nights a week.

Hart says FedEx expanded its foot-
print in Chattanooga so it could also 
serve northern Georgia, added ter-
ritory in Tennessee and the western 
tip of North Carolina. Carpet manu-
facturers in nearby Dalton, Ga., also 
occasionally use airfreight to ship 
samples, he says.

UPS serves Chattanooga by truck 
only, but Hart is hopeful it will add air 
service at some point.

“There have been discussions with 
UPS, and we keep them informed,” 
Hart says. “We are hopeful that if 
we continue to see economic growth 
they might have an interest in plac-
ing an aircraft here. We would love to 
see it, and we have the infrastructure 
now.”

While Volkswagen’s contribution to 
the cargo increase is mostly on the 
company’s business side, a further 
expansion at the company’s manu-
facturing site will add to the cargo 
momentum, Hart says.  Sometime 
during the first half of 2014, Volkswa-
gen will pick a site for its new North 
America SUV manufacturing facility. 
The favored site is reportedly at the 
company’s Chattanooga manufactur-
ing complex. ACW

Chattanooga enjoys cargo boom
By John W. McCurry

Chattanooga’s rise in cargo can be attributed to the opening of two massive Amazon.com 
fulfillment centers in the region and a Volkswagen plant. 
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Cathay Pacific Airways will 
expand its freighter services 
into Latin America with the 

launch of a Mexico City route.
The service, which runs three 

times a week, began March 1.
At the same time, the airline will 

also increase the frequency of its ser-
vice to Guadalajara from two to three 
freighter flights per week.

The Mexico City service will oper-
ate on a Hong Kong-Anchorage-Los 
Angeles-Mexico City-Guadalajara-
Anchorage-Hong Kong routing, using 
Cathay Pacific’s Boeing 747-8F.

The service will meet growing de-
mand to move a wide range of com-
modities from Latin America and the 
U.S. to various parts of Asia.

Mexico City is the largest city in 

Mexico and one of the most impor-
tant economic hubs in Latin America. 
The Boeing 747-8F offers more cargo 
space to carry the anticipated high 
volumes of auto parts, electronics, 
garments and perishables from Asia 
into Mexico City.

“We are delighted to launch this 
new freighter service to Mexico City 
as well as increasing the frequency 
to Guadalajara to three flights per 
week,” James Woodrow, Cathay Pacif-
ic director cargo, said. “We are com-
mitted to providing the best services 
connecting Asia to the fast-growing 
markets in Mexico and Latin America. 
We hope this new direct service will 
further stimulate the flow of goods 
between Mexico and Asia, at the same 
time boosting Hong Kong’s standing 

as one of the world’s key international 
airfreight hubs.”

Mexico City becomes Cathay Pacif-
ic’s second destination in Mexico fol-
lowing the launch of freighter flights 
to Guadalajara in October 2013. ACW

Cathay Pacific adds second freighter route to Mexico

Cathay Pacific Airways is expanding 
freighter services in Mexico with the 
launch of a Mexico City route.

The Miami-Dade Aviation De-
partment (MDAD) convinced 
LAN Cargo to build its first 

U.S. maintenance facility at Miami 
International Airport.

The US$23.9 million (17.4 million 
euro) project is expected to create 
more than 300 jobs in the first five 
years.

“We’re thrilled that LAN has cho-
sen to grow their already-strong local 
presence at MIA,” Miami-Dade County 
Mayor Carlos A. Gimenez said.

LAN Cargo and its affiliates handle 
more freight at MIA than any other 
airl ine. Based in Latin America, 
LAN had originally planned to build 
its new facility in Bogotá, Colombia. 
MDAD officials – with the support of 
local and state leaders and agencies 
including Gimenez, Florida Governor 
Rick Scott, The Beacon Council and 
Enterprise Florida – convinced the 
airline to instead build its Western 
Hemisphere f leet ma intenance 
hangar in Miami.

The agreement between MDAD, 

LAN, the Florida Department of 
Transportation (FDOT) and the 
Federal Aviation Administration will 
lead to the construction of the new 
aircraft maintenance facility, as well 
as two new aircraft parking aprons 
and a taxiway, John Heffernan, 
communications manager at MDAD, 
tells Air Cargo World. Under the 
terms of the agreement, LAN will 
fully fund the US$15 mill ion (11 
million euro) construction cost of 
its new maintenance hangar and 
will pay MDAD US$134,000 (97,960 

euros) per year in ground-lease 
rental payments over the first 30 
years of the agreement.

MDAD will pay a total of US$714,000 
(521,968 euros) for the demolition of 
the building that previously occu-
pied the hangar site, as well as for 
costs related to apron construction. 
FDOT and the FAA will contribute 
US$3.6 million (2.6 million euros) 
and $4.6 million (3.3 million euros), 
respectively, toward the construc-
tion of the new parking aprons and 
taxiway. ACW

LAN Cargo’s facility to create 300 jobs at MIA

LAN Cargo is building its first U.S. maintenance facility at Miami International Airport. 
The carrier had originally planned to build its new facility in Colombia.
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The air cargo industry and 
governments are in a con-
stant balancing act when 
it comes to security. Par-
ties want the tightest se-

curity possible without standing in the 
way of trade.

That’s the goal of the U.S.’s Air 
Cargo Advance Screening (ACAS) 
program, and similar programs in the 
European Union and Canada.

Two months after the Yemen car-
go bomb incident in October 2010, 
U.S. Customs and Border Protection 
(CBP) and the Transportation Secu-
rity Administration (TSA) partnered 
together for ACAS, a voluntary pilot 
that enables participants to send and 
receive advance security filing data 
for airfreight through CBP’s Automat-
ed Targeting System.

“The concept there was to take a 
subset of the full customs import fil-
ing that’s filed by the carriers and look 
at information, determine a level of 
risk for each individual air cargo ship-
ment,” says Doug Brittin, secretary 
general of The International Air Cargo 
Association (TIACA).

More than three years and 120 mil-
lion shipments later, the pilot has 34 
participating entities, made up of ex-
press carriers, all-cargo airlines, pas-
senger airlines that carry cargo and 
freight forwarders. Participants sub-
mit data before cargo is on the air-
craft. It goes to the National Targeting 
Center in Virginia staffed by CBP and 
TSA personnel, who look at the sub-
mitted information and make a risk 
determination on each shipment.

After the analysis is made, a mes-

sage goes back elec-
tronically to the car-
rier or forwarder.

“We think ACAS 
will make the basis, 
or a very big part of 
the basis, of future 
international security 
regimes,” Steve Alter-
man, president of the 
Cargo Airline Association (CAA) in 
the U.S., says.

ACAS participants have regularly 
given their feedback on the pilot to 
CBP since its inception in December 
2010.

“We know how to improve it and 
make sure we’re not only strength-
ening security but ensuring we’re fa-
cilitating trade as well,” says Regina 
Park, cargo and conveyance security 
at CBP’s Office of Field Operations. 
“So the type of feedback we’ve got-
ten was essentially [to] keep to the 
core principles of the pilot that it was 
founded on.”

Those principles call for ACAS to 
be simple and not burden existing 
business practices.

ACAS is voluntary, but now, there 
are plans in the works for it to become 
mandatory. The EU and Canada’s 
counterpart programs – Pre-Depar-
ture/Loading Consignment Informa-
tion for Secure Entry (PRECISE) and 
Pre-Load Air Cargo Targeting Pilot 
(PACT), respectively – view the U.S. 
as a model.

“Those other nations or countries 
are looking to us as an example,” 
Brandon Fried, executive director of 
the U.S. Airforwarders Association, 

says. “They’re going to take the em-
pirical evidence from our voluntary pi-
lot and use that as a basis for theirs.”

Air Cargo World primarily inter-
viewed people in the U.S. who are in-
volved with ACAS because they have 
more experience with the issue than 
their overseas counterparts, who got 
their programs underway after the 
U.S. did.

“It’s truly a global issue,” Brittin says.
Fried sits on the Advisory Com-

mittee on Commercial Operations 
of Customs and Border Protection 
(COAC), which gives feedback about 
ACAS to CBP.

“The Yemen attempted bombings 
three or four years ago validated what 
we had been saying all along. That 
was that 100 percent physical screen-
ing did not necessarily equate to 100 
percent cargo security and that the 
very act of physical screening could 
miss things that intelligence might 
have been able to detect,” he says.

Seko, a freight forwarding com-
pany, has participated in ACAS since 
October 2012. Sandra Scott, senior 
director of compliance for Seko Lo-
gistics and a member of the COAC 
group, says joining a pilot has ben-
efits.

“If we could have a part in provid-

Balancing 
trade and security 

in the sky
By Adina Solomon

asolomon@aircargoworld.com

U.S. Customs and Border Protection staff work at the National Targeting Center in Virginia, where participants in 
the Air Cargo Advance Screening pilot send information. Photo courtesy of Customs and Border Protection.

http://www.aircargoworld-digital.com/aircargoworld/march_2014/TrackLink.action?pageName=20&exitLink=mailto%3Aasolomon%40aircargoworld.com


Steve Alterman

Brandon Fried

Sandra Scott

ing the correct information 
to the government to make 
some good decisions before 
the shipments are loaded, 
that would be great,” she 
says. “You have a direct im-
pact on how the program 
will be designed and imple-
mented.”

The airfreight industry, 
including Seko, supports 
ACAS.

“The pilot is really the 
base of everything. I think 
that from a freight forwarder 
perspective being part of 
the COAC working group on 
ACAS, that we have called 
continually,” she says. “We 
actually get into a lot of the 
working details behind the 
scene.”

CAA members, which in-
clude FedEx, UPS and Atlas 
Air, have favorable reviews 
of ACAS.

“They’re encouraged by 
it,” Alterman says. “They 
think it’s going to be a ma-
jor portion of international 
security, but the feedback is 
we’re still working the bugs 
out.”

Like many of the people 
interviewed, Scott says CBP 
has been responsive in re-
gard to ACAS.

“It’s been a very positive 
experience,” she says. “It’s 
been a lot of dialogue going 
back and forth between the 
trade and between Customs, 
which is expected on some-
thing like this because this 
will really determine what 
the future’s going to be in re-
gards to getting the informa-
tion in advance for air cargo.”

But associations voice 
some concerns about ACAS 
and international programs 
like it.

Fried, Brittin and Alter-
man point out the diverse 
parties in the airfreight sup-
ply chain. Integrated carri-
ers, forwarders and airlines 
have different business mod-
els, so the question is how 
each party submits data.

An EU source who de-
clined to be identified says 
the EU’s PRECISE program 
is just for air cargo carriers, 
but similar programs are be-
ing started for express carri-
ers and postal consignments.

TIACA feels concerned 
that the government is mov-
ing out of the ACAS pilot 
phase too quickly, making it 
mandatory before it’s ready.

“Industry’s concern is that 
not enough is understood 
about this to make that a 
requirement,” Brittin says. 
“There’s still a pretty small 
subset of carriers and for-
warders even participating 
in the pilot.”

CAA agrees, saying many 
aspects of ACAS remain un-
known.

“There are a lot of the 
practical, real-world implica-
tions that we’re still working 
on, and yet CBP is apparent-
ly – I don’t know the exact 

status of it – but apparently 
forging ahead to make this 
mandatory,” Alterman says. 
“Our only point is don’t not 
make it mandatory, but make 
it mandatory when we’ve got 
all the bugs worked out.”

CBP bristles at the idea 
that the agency is moving 
too quickly.

“We’ve been in the pilot 
for over three years now. 
It got launched December 
2010. We’ve assessed over 
120 million shipments. We’ve 
held extensive tabletop exer-
cises with all of our partici-
pants so they are very well-
apprised of all the protocols 
in case of an emergency like 
the Yemen incident that hap-
pened in October 2010, and 
really we think we’ve col-
lected enough data,” Park 
says. “So I’m not sure where 
some of the comments are 
coming from.”

She says ACAS’ 34 par-
ticipants, which she calls a 
good sample size, make up 
the majority of the air cargo 
industry that’s importing 
into the U.S. CBP doesn’t 
foresee a significant effect 
on its operations when ACAS 
becomes mandatory, but the 
agency is taking precautions 
so it has sufficient resources 
to support the increase in 
companies.

Fried agrees with TIACA 
that a longer pilot is needed 
to obtain more data – but it 
comes to a point where the 
government needs to move 
on and get it implemented.

“They’re not going to wait 
forever,” he says.

The air cargo industry’s 
biggest concern is harmo-
nization of regulations be-
tween nations.

“If one party goes down 
that path, meaning the U.S., 
is the EU going to do some-

Doug Brittin
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U.S. Customs and Border Protection staff work at the National Targeting Center in Virginia, where participants in 
the Air Cargo Advance Screening pilot send information. Photo courtesy of Customs and Border Protection.
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thing the same or different when 
they come to their rulemaking? Is 
Canada going to do something dif-
ferent when they come to their rule-
making?” Brittin says.

For example, if a shipment from 
South Africa transits Europe to go to 
the U.S., it would be easier if the U.S. 
accepted the EU’s risk analysis.

“The carrier would conceivably not 
have to re-file the same data to U.S. 
Customs and be told that because 
they’ve analyzed it differently, they 
have to find a shipment in the mid-
dle of a cargo container somewhere 
in Heathrow and pull it out and do 
higher-level screening when another 
regulatory party’s already said it looks 
good to them,” Brittin says. “There 
could be some very big operational 
impacts if all these programs are not 
aligned as closely as possible.”

Alterman echoes this sentiment, 
saying the different security regimes 
should be compatible.

“To the extent possible, we’d love 
the international community to get to-
gether and agree on security regimes 
that make sense worldwide,” he says. 
“It’s a big bite to take, but the fact is 
that if we’re complying with multiple 
regimes with the same freight, that 
could slow things down.”

But governments seem aware of 
this issue.

Karine Martel, media relations ad-
viser at Transport Canada (TC), says 
the U.S. and Canada are working to 
reduce duplication of efforts and 
processes when it comes to Canada’s 
PACT, which is a joint pilot program 
of TC and the Canada Border Services 
Agency (CBSA).

“TC and CBSA are working with 
participants, such as air carriers and 
freight forwarders, helping us to gath-
er data and are using this information 
gathered from the pilots to evaluate 
and assess viability,” Martel says. “We 
are also working with Canada’s in-
ternational partners to share lessons 
learned and best practices from simi-
lar advance data pilots, building inter-
national consistency where possible.”

The EU source says there are plans 

to make PRECISE require the same 
information from operators as its in-
ternational counterparts.

“We are conducting our pilot of 
course, which is taking into account 
the experience that the U.S. ACAS 
has achieved,” he says. “We are in dia-
logue with Americans and Canadians 
that in order not to cause distortions 
and avoid duplications and harmonize 
as much as possible – find common 
denominators for the different re-
gimes possibly in place in the future.”

Park says CBP has spoken with 
governmental organizations, such as 
the International Civil Aviation Orga-
nization, to make sure there is global 
consensus on steps forward. But right 
now, CBP is hesitant to give a date or 
even timeframe for when ACAS would 
become mandatory, though Park says 
this will not be in the near future.

Before ACAS can become mandato-
ry, there is a notice of proposed rule-
making (NPRM) and a comment pe-
riod. Fried says he expects an NPRM 
by spring.

Scott says she encourages every-
one in the industry to read through 
ACAS and voice their opinions during 
the comment period.

People interviewed have different 
views on how making these regula-
tions – ACAS, PRECISE and PACT – 
mandatory will affect the worldwide 
airfreight industry.

“I hope – I’m praying – that it in fact 
will speed up the movement of the car-

go and not delay it because if we know 
early in the process if there’s a prob-
lem, we can take care of it earlier in the 
process and not have it delay later in 
the supply chain,” Alterman says.

Fried says the government must 
work out some elements, such as when 
parties can submit the data and how 
quick the analysis is done.

“This is a classic scenario of the dev-
il’s in the details,” he says. “But over-
all, once this gets accomplished, this 
will really beef up an already effective, 
multi-layered security process.”

The EU source says the govern-
ment is trying to make PRECISE work 
with as little disturbance as possible. 
Park has a similar sentiment about 
ACAS.

“The pilot was designed to ensure 
that the requirements are not bur-
densome to their existing business 
practices and that it works around the 
organic processes,” she says. “We’ve 
made it our priority to understand 
what the different business practices 
are today and what they will be to-
morrow to ensure that our regulations 
are forward-thinking.”

Brittin emphasizes that the in-
dustry endorses the general idea of 
ACAS, but implementation must be 
done carefully. 

“Industry supports the concept of 
advanced data analysis and risk-based 
cargo – absolutely supports that,” he 
says. “We just want to make sure it’s 
done cautiously and properly.” ACW

The National Targeting Center is staffed by Customs and Border Protection and Trans-
portation Security Administration. Photo courtesy of Customs and Border Protection.
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If airlines in the world’s more 
mature markets are concerned 
about the recent growth of new 
competitors in the Middle East, 
they haven’t seen anything 

yet. Boeing forecast in November 
2013 that airlines in the region will 
require no fewer than 2,610 new air-
planes over the next two decades, 
one-third of which to replace exist-
ing equipment, but the rest to fuel 
fleet expansion.

“The Gulf region benefits from a 
unique geographic position that en-
ables one-stop connectivity between 
Europe, Africa, Asia and Austral-
asia,” comments Randy Tinseth, VP 
of marketing at Boeing Commercial 
Airplanes, at the launch of the manu-
facturer’s latest 20-year forecast.

That connectivity is allowing the 
region’s airlines to grab an increasing 
share of worldwide passenger traf-

fic, and generating cargo growth far 
ahead of the pace of global economic 
recovery.

International Air Transport Asso-
ciation figures for 2013 showed a 12.8 
percent increase in freight tonne-ki-
lometers for Middle Eastern carriers, 
compared with growth of 1.4 percent 
worldwide.

Growth in the Gulf economies was 
one factor, but the clear inference is 
that stronger demand for Asian-man-
ufactured consumer goods in North 
America and Europe is benefiting 
Middle Eastern carriers more than 
those in Europe, where FTK growth 
was just 1.8 percent in 2013; the Asia-
Pacific region, where there was a 1 
percent decline; or North America, 
where carriers saw a 0.5 percent full-
year decrease.

The growth of the Middle Eastern 
carriers is not justified by the num-

bers of people living there, according 
to Andreas Otto, responsible for prod-
uct and sales at Lufthansa Cargo.

Emirates and Qatar Airways both 
increased capacity into Europe “dra-
matically” last year and Turkish Air-
lines by 22 percent, leaving legacy 
carriers in their wake. Otto believes 
Middle Eastern governments have 
created an unequal market through 
manipulation of airport slots, charges 
and fuel prices.

Lufthansa in recent years has 
viewed the Gulf carriers as the big-
gest competitive threat, but is now 
more concerned about Turkish Air-
lines, positioned closer to its home 
market, which today serves more air-
ports in Germany than any other for-
eign carrier. Its global cargo tonnage 
for the first nine months of 2013 was 
up 17.7 percent at 407,000 tonnes.

Fearful of the deeper cooperation 

Etihad Airways experienced strong cargo growth in 2013 and expects that to continue in 2014.

Connectivity propels Middle East
By Martin Roebuck
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it was previously seeking with Turk-
ish, Lufthansa is ending a codeshare 
with its fellow Star Alliance member 
on March 31.

Abu Dhabi-based Etihad Airways 
carried 486,700 tonnes of cargo last 
year, up 32 percent, with China, In-
dia, the Netherlands and the U.S. 
seeing especially strong growth. 

“We’ll see double-digit cargo capac-
ity growth continue in 2014. Slight 
improvements in demand from key 
consumer markets in Europe, North 
America and the Middle East should 
drive exports from Asia to those mar-
kets,” says Kevin Knight, Etihad’s 
chief strategy and planning officer. 
“Our plans for 2014 are to continue 
to grow our business faster than the 
market. This will be achieved by addi-
tional capacity offered on new routes, 
frequency increases, the delivery of 
our fourth Airbus freighter – approxi-
mately half of all our cargo business 

touches a freighter operation at some 
point in its journey – and the arrival of 
17 more passenger aircraft.”

Knight says Etihad plans to intro-
duce further new, non-traditional 
markets, complementing its services 
on more established trade lanes. No 
new freighter destinations have yet 
been announced for 2014, but eight 
new passenger destinations are al-
ready slated: Rome; Zurich; Yerevan, 
Armenia; Medina, Saudi Arabia; Jai-
pur, India; Perth, Australia; Los Ange-
les and Dallas.

Growth is equally startling at Qa-
tar Airways, which according to ana-
lysts’ estimates increased its cargo 
tonnage by more than 20 percent in 
2013. More than 40 percent of cargo 
is carried on its freighter fleet. In No-
vember 2013, the carrier announced 
orders for five more A330-200Fs, two 
of them to be delivered this year.

Freighter services from Doha 
to Liege, Madrid and Paris were 
launched in 2013. Qatar Airways also 
used fifth-freedom rights in Italy to 
launch a twice-weekly service to and 
from Chicago, calling at Milan in both 
directions.

“We feel the Italian market is under-
served, and we are looking at other op-
portunities out of Milan,” Ulrich Ogier-
mann, Qatar chief officer cargo, says.

Qatar Airways will launch passen-
ger services to three new U.S. desti-
nations this year, Philadelphia, Miami 
and Dallas-Fort Worth, together with 
Rio de Janeiro, Prague, Amsterdam, 
Edinburgh, Istanbul and Larnaca, Cy-
prus.

Air imports into some parts of Eu-
rope are improving as the economies 
of many countries improve, Ogier-
mann says. 

“Exports to the U.S. are good, but 
the large belly capacity available im-
pacts on ex-U.S. rates,” he says

Doha’s new Hamad International 
Airport, originally planned to open 
in 2009, handled its first cargo in De-
cember 2013, and Qatar Airways is 
gradually handling more of its freight-
er volume through the new 1.4-mil-
lion-tonne cargo terminal, which has 
a dedicated apron with 11 wide-body 
aircraft stands.

With no date yet announced for the 
opening of the passenger terminal, 
Qatar Airways Cargo is in the tricky 
position of working across two adjoin-
ing airports. 

“We’re at saturation point in the ex-
isting airport, so Hamad International 
will take the pressure off us,” Ogier-
mann says.

Qatar Airways Cargo has lever-
aged the opening of the new facility to 
launch two new premium services, Q 
Fresh for perishables and Q Pharma. 

“We’ve always offered a tempera-
ture-controlled product, enabling us 
to fly flowers from Africa, for exam-
ple. But with the new cargo terminal 
operational, including a three-zone 
chilled storage facility, we have a 
complete cool chain in place,” Ogier-
mann says. “We’re the only carrier 
in the Middle East operating reefer 
trucks direct into the warehouse.”

Saudi Airlines Cargo is estimated 
to have achieved more than 12 per-
cent growth last year and, like Qatar 
Airways, is targeting Europe for new 
freighter services in expectation of 
further recovery in the region’s econ-
omy.

The carrier is upping freighter 
frequency from Guangzhou to Brus-
sels to three per week. Dhaka, Ban-

Etihad Airways experienced strong cargo growth in 2013 and expects that to continue in 2014.

“The Gulf region benefits from a unique 
geographic position that enables one-stop 

connectivity between Europe, Africa, Asia and 
Australasia.” 

— Randy Tinseth
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gladesh, to Brussels increases to five 
per week, and two additional flights 
per week from Nairobi to Amsterdam 
take this service to daily.

Saudia has introduced its first 
scheduled freighter services to the 
UK with two flights per week to Man-
ston Airport, making a total of 22 
freighters per week into five Euro-
pean airports. 

With 15 freighters, the largest fleet 
in the Middle East, a spokesman says 
Saudia Airlines Cargo offers “some 
unique connections” from the Far 
East and Middle East to Europe and 
Africa. The carrier operates only 
passenger services to North Amer-
ica on a scheduled basis, but says 
freighter services to South America 
are “of high interest.”

Emirates’ freighter total is 12 after 
adding three new B777Fs last year. 
However, in a new partnership that 
began in March 2013, Emirates Sky-
Cargo and Qantas Freight offer cargo 
capacity on each other’s passenger 
services to a combined total of more 
than 200 airports.

The key challenge for the region’s 
carriers is how runway capacity can 
be added fast enough, and restric-
tions on airspace eased, to cope with 
this rapid expansion.

Speaking to the Arab Air Carri-
ers Organization in November 2013, 
Tony Tyler, IATA director general 
and CEO, said: “With some US$40 
billion being invested in airport in-
frastructure in the Gulf alone, it may 
come as a surprise that we face a ca-
pacity shortfall. But even when the 
new airport in Doha opens, runway 
capacity is not expected to meet de-
mand during all parts of the day.”

Tyler added that military airspace 
is hindering commercial aircraft 
movements. 

“Only about half the airspace 
across the region is open to civil avia-
tion,” he said. “We are seeing delays 
becoming commonplace.”

The United Arab Emirates is look-
ing at ways of improving local air-
space efficiency through regulatory 
amendments, new infrastructure and 

increased use of technology, but Eti-
had appears confident in its situation 
at Abu Dhabi.

“We have the capabil ity to ex-
pand without too many constraints,” 
Knight says. “Compared to other air-
ports in the region, having two rela-
tively uncongested runways at our 
hub is an advantage, as is our ability 
to expand our cargo handling facili-
ties. Even with the increase in traf-
fic, we do not foresee any difficulties 
in continuing to operate the cargo 
side of the business in a manner 
which continues to meet customers’ 
expectations.”

Neighboring Dubai is suffering 
serious congestion issues, however. 
Handler dnata’s sudden decision in 
January to turn away freighters and 
trucked cargo from Dubai Interna-
tional Airport (DXB) owing to a se-
vere space shortage, and force car-
riers to migrate to Dubai World Cen-
tral (DWC), jammed up cargo at both 
airports.

Belly-hold freight is still going into 
DXB, Dubai’s established passenger 
hub, and airlines are understandably 
reluctant to split their freight opera-
tions. dnata says it has invested heav-
ily to maximize the handling capacity 
and efficiency of DXB’s cargo facili-
ties for the benefit of those custom-
ers intending to remain there, but 
adds there is a limit to how far it can 
expand there and has urged them to 
“consider the DWC alternative.”

Emirates SkyCargo is set to move 
its freighter operations to DWC in 
April, and Dubai Airports, which 
operates both Dubai International 
and Dubai World Central, expects all 
freighter operators flying into DXB 
to relocate by the same time.

Some airlines, however, complain 
that DWC is in the middle of no-
where, and forwarders and integra-
tors that have invested in facilities 
in DXB claim that trucking between 
UAE airports is slow and expensive. 
Dubai Airports is braced for a dou-
bling of cargo volumes to 4.4 million 
tonnes at DXB by 2020.

Saudia Cargo is pulling freighters 
out of Dubai altogether and consoli-
dating its operations in Sharjah. The 
company told Air Cargo World that 
this was “to offer more convenient 
connections and more same-aircraft 
operations into Africa. The freighter 
operation to SHJ complements exist-
ing passenger flights to Dubai Inter-
national and Abu Dhabi.”

FedEx will have to shift its flights 
to DWC for almost three months from 
May 1 because of runway repairs at 
Dubai International.

However, FedEx heavily relies on 
Emirates’ global passenger network, 
so split operations will be problem-
atic and the company is unlikely to 
relocate permanently until Emirates 
moves over to the new airport. This 
is considered unlikely until at least 
2020. ACW

Saudia Cargo is targeting Europe for expanded freighter service.
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C 
onstruction will begin 
this year on a major 
new cargo facility at 
Chicago’s O’Hare Air-
port. Last year, a near-

ly-as-huge facility leased by Centu-
rion Air Cargo opened at Miami Inter-
national Airport.

These impressive projects are 
among the rare on-airport cargo facili-
ties being built despite an abundance 
of outdated cargo facilities across the 
U.S. Industry observers say there are 
multiple reasons for this – and they 
are the same factors affecting the 
industry as a whole. These include 

modal shifts and less dependence on 
freighters.

“There is less of an immediate 
need for air cargo facilities in the 
U.S.,” says Dan Muscatello, manag-
ing director, cargo and logistics for 
Landrum & Brown, an airport and 
aviation planning firm. “Airl ines 
are becoming smarter about cargo, 
and that’s because they are smarter 
about passengers.”

Muscatello says increased use of 
wide-bodies by airlines is creating 
overcapacity in cargo facilities and 
that in turn is changing the nature of 
airport infrastructure requirements. 

“A few years back, we were talking 
about how to accommodate freighter 
parking at airports,” he says. “In many 
cases, this is not an issue because 
belly capacity is being used more ef-
fectively. Most airports have cut back, 
but there is still a need to replace ag-
ing infrastructure.”

Aeroterm, a Mar yland-based 
airport real estate company, is the 
developer of the Chicago project 
and co-developer of the Miami 
project. Er in Gruver, executive 
v ice president, acquisitions and 
development for Aeroterm, says most 
of the new facility opportunities are 

The first phase of the new Northeast Cargo Center at O’Hare International Airport will be completed in late 2015.

New airport cargo 
facilities scarce
Chicago and Miami projects dominate recent construction

By John W. McCurry
jmccurry@aircargoworld.com

http://www.aircargoworld-digital.com/aircargoworld/march_2014/TrackLink.action?pageName=28&exitLink=mailto%3Ajmccurry%40aircargoworld.com


coming at gateway airports.
The Northeast Cargo Center at 

O’Hare will be developed in three 
phases and wil l eventually total 
820,000 square feet (76,180 square 
meters). A groundbreaking cer-
emony was held in November 2013 
and construction is scheduled to be-
gin in earnest this spring. The first 
phase, which will be about half of 
the planned square footage, is due 
for completion in 2015. The facility 
will have 15 aircraft positions, and 
Gruver says it will be the first cargo 
village designed to handle Boeing 
747-8 freighters. Alliance Ground In-
ternational, a cargo handler, will be 
the anchor tenant.

“To our knowledge, it’s the largest 

[airfreight} project under construc-
tion,” Gruver says. “It’s going to posi-
tion O’Hare for the next 20, 30 and 
40 years.”

Aeroterm and the Bristol Group 
also developed an 800,000-square-
foot (74,322-square-meter) facility 
at Miami International Airport, which 
opened in 2013 and is being leased 
by Centurion Air Cargo. That facility 
includes 150,000 square feet (13,935 
square meters) of refrigerated space. 

Aeroterm is also developing the 
500,000-square-foot (46,451-square-
meter) DHL Forwarding facility at 
O’Hare, that company’s largest global 
forwarding center in North America. 
Aeroterm expects to complete that 
building by November.
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“Airlines are 
becoming 

smarter about 
cargo, and that’s 
because they are 

smarter about 
passengers.”

— Dan Muscatello

http://www.aircargoworld-digital.com/aircargoworld/march_2014/TrackLink.action?pageName=29&exitLink=http%3A%2F%2Fsterlingtransportation.com
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“There are also other gateways 
that have an interest in keeping pace 
with these two,” Gruver says. “We are 
focused on the larger gateway air-
ports because there are more oppor-
tunities there.”

Gruver says Aeroterm is in discus-
sions with several airports about po-
tential projects to replace outdated 
cargo facilities. He says the primary 
drivers for airport cargo facility con-
struction are now cargo handlers.

“We’ve seen a shift from the air-
lines developing cargo facilities to 
the airlines wanting cargo handlers 
to occupy the facilities and then they 
contract with handlers for movement 
of freight. Handlers have a need for 
new and efficient facilities that use 
green measures to reduce util ity 
costs.”

Shawn McWhorter, president of 
Nippon Cargo Airlines Americas, says 
many airlines no longer want to own 

cargo facilities and this clashes with 
the policies of some airports that have 
long-standing rules that only airlines 

can lease space on airport property. 
That puts airlines in a tough posi-
tion, he says. 

To understand how the Maastricht Airport’s cargo product can
give your supply chain a competitive edge in Europe, please contact
Mr. Sander Heijmans, Cargo Development Manager at +31-43-358-9848 
or by email: s.heijmans@maa.nl

The Centurion Air Cargo Center opened in 2013 at Miami International Airport. Photo 
courtesy of Miami-Dade Aviation Department.
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Meet the future of air cargo transportation. SkyTeam Cargo’s e-Freight service 

means simplifi ed information exchange, accelerated administrative formalities 

and smoother border crossings for your goods. Faster, safer and more accurate, 

e-Freight also cuts cost and saves paper. 

The cargo people.
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27th 
International 
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Forum and 
Exposition

The 
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air cargo 
industry 

event

Asian markets will lead 
growth in air cargo for the 

next 15 years. 

Hosted by:Organized by:

RESERVE 
YOUR SPACE TODAY

WHY EXHIBIT?
Leading air cargo and air logistics companies have already booked over 30% of 
the exhibition space. Exhibiting puts you in front of air cargo industry leaders, 
forwarders,shippers, stakeholders, suppliers, regulators and other key decision 

makers.

With over 5,000 business executives and decision-makers expected to attend, 
this is the “must exhibit” event of 2014.

INCREASE YOUR VISIBILITY WITH A PRIME 
LOCATION BY BOOKING EARLY 

Incheon Airport is the 2nd 
busiest international cargo 

handler (as of 2011).

Decision-makers made up 
over 80% of ACF 2012’s 

attendances.

To book an exhibition booth at ACF 2014, please visit www.tiaca.org, 
or contact Jennifer Paris, Director of Sales, at +1 786-265-7011.
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“Airports are having to become 
more accommodating to what the 
professional ground handlers want,” 
McWhorter says. 

Dallas/Fort Worth International 
Airport is among the airports with 
good potential for cargo facility ex-
pansions, he says.

“Places like Dallas, where we just 
started operating, have a very good 
business model,” McWhorter says. 
“There is a lot of available real estate, 
and they are looking for more han-
dling operations. As a big airline, I 
want a variable cost solution and want 
multiple options on who can handle 
my cargo at the airport. The role of 
the airport needs to be the enabler.”

Real estate services provider CBRE 
manages about a million square feet 
of airfreight cargo space around JFK. 
Frank Liggio, a CBRE vice president, 
says there is little vacancy at air cargo 
facilities around JFK with occupancy 
rates in the low to mid 90s. However, 
he says the end users are having dif-
ficulty making money.

“Most of the companies that are 
moving around are trying to upgrade 
their facilities to something of qual-
ity,” Liggio says. “Most of the people 
who operate at JFK are doing so with 
deficits or are flat. They are all try-
ing to maximize their space and get 
the best floor area where they can get 
cargo in and out.”

CBRE is managing something rare: 
a new air cargo facility near JFK, 
which is opening during the first 
quarter of 2014. Not surprisingly, the 
132,000-square-foot building is at-
tracting considerable interest. 

While San Francisco Internation-
al Airport is not handling as much 
air cargo as it once did, demand for 
space near the airport is still high. 
Jason Cranston, Northern California 
managing director for commercial 
real estate company Cassidy Turley, 
says real estate around the San Fran-
cisco airport has always been in high 
demand and it will continue to be 
hard to locate “functional products” 
that are suitable for airfreight users. 
He says there is no land to construct 

new buildings and the number of ex-
isting buildings continues to dwindle 
because of redevelopment and re-
strictive city zoning codes.

“Looking into the near future, de-
velopers will have to assemble parcels 
of land, demolish older products and 
build new, which equates to very high 
rental rates,” Cranston says.

The co-author of an annual report 
on airport real estate says that side of 
the business has been resilient even 
though air cargo in general has been 
flat. New cargo facilities are much 
more functional, he says.

“What we have seen in  the 
industrial real estate market in 
general has been a move toward 

IS YOUR 
CARGO BUSINESS
READY FOR TAKEOFF?
If you’re looking to grow your cargo business, let’s talk.
After all, there’s a reason CVG was one of the top
U.S. airports for cargo growth in 2013.

 · Super-hub of international shipping giant DHL

 · Close proximity to two-thirds of the U.S. population and markets

 · Highly competitive landing fee

 · Ef�cient, cost-effective air�eld layout with four runways

 · Plenty of airside land available for development

C I N C I N N A T I / N O R T H E R N  K E N T U C K Y  I N T E R N A T I O N A L  A I R P O R T
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a more efficient, more functional 
product and the air cargo market in 
general has been following along with 
that,” says Aaron Ahlburn, director 
of industrial property real estate 
for Jones Lang LaSalle, an one of 
the authors of the firm’s annual U.S 
Airport Outlook, which includes 
information on the top 12 airfreight 
markets.

JLL’s 2013 report pegged Miami, 
Chicago and Memphis as being the 
markets having the greatest long-
term potential for cargo growth. 
Ahlburn says much of  the air 
cargo construction in the U.S. is 
being driven by demand from the 
perishables and pharmaceutical 
markets.

The term modal shift, which con-
tinues to seep into the discussion of 
airfreight prospects, is also believed 
by some to have an affect on future 
cargo faci l ity development. Lan-

drum & Brown’s Muscatello says the 
development of more sophisticated 
environmental containers is allow-
ing more freight to move to ships. He 

also notes that with some migration of 
manufacturing back to North America 
and Europe from Asia, there is some 
shift to trucking. ACW
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Real estate firm CBRE is managing the newest air cargo facility to open near JFK.
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I am A Thousand Ways

Orna Plachinski
Supervisor Cargo Dangerous Goods and Quality Control

Sometimes tailor-made is just not tailor-made enough. Sometimes a very fast solution is needed very 
fast indeed. Sometimes the only possibility is someone who will make it possible. Sometimes it is good 
to remember that We care for your cargo.
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Cargo Security Surfaces Again, and Again

The International Civil Aviation Organization and the 
World Customs Organization will convene their second 
joint conference on Enhancing Air Cargo Security and 

Facilitation on April 16-17 in Manama, Bahrain. The confer-
ence, to be hosted by Bahrain’s Ministry of Transport (Civil 
Aviation Affairs), is expected to heighten awareness among 
aviation security authorities, customs administrations and 
stakeholders of the challenges facing the global air cargo 
industry as well as possible solutions.  

Just under two years before the proposed conference in 
Bahrain, there was a similar conference in Singapore. ICAO 
claims: “Building on the achievements of the first joint con-
ference hosted by Singapore in July 2012, which issued a 
communiqué calling for new cooperative efforts by customs 
and civil aviation authorities, participants in Bahrain will fo-
cus on ways to further improve cooperation between authori-
ties and with industry in order to strengthen aviation and 
border security while facilitating the flow of cargo.”

To have conferences with monotonous regularity is not 
essentially a bad thing, because delegates get a chance to 
travel, shop and replenish their remunerative coffers through 
daily allowances. But to have two conferences on the same 
subject in Asia within a span of 21 months, purely because 
rich countries sponsor them?   

ICAO claims that the Bahrain conference will build on 
the achievements of the Singapore conference. Are these 
achievements of the Singapore conference or achievements 
of the key stakeholders concerned with the air carriage of 
cargo because of the conference? If it were the former, the 
achievement of the Singapore conference in 2012 seems to 
be a communiqué. 

This communiqué concludes, after introductory words 
about ICAO and WCO, that both organizations will, among 
other things, “encourage close coordination between au-
thorities at the national level responsible for aviation secu-
rity and customs” and “align policy and regulatory frame-
works to achieve synergy.”

These are just a few “promises” to work together on 
along with a concrete undertaking to ensure that aviation 
security and customs authorities are aware of each others’ 
frameworks, mandates and tools in order to identify ways 
to strengthen coordination and efficiency at the operational 
level; and determine how electronic advance cargo informa-
tion can be used to support risk management in air cargo 
security by identifying threats and implementing the appro-
priate countermeasures.

The first question for the Bahrain conference would 
be: have these undertakings been honored and brought 
to fruition by the two organizations? If so, what measure-
ments are used to determine that aviation security and 
customs authorities are more aware of each others’ frame-
works, mandates and tools? Have ICAO and WCO taken 
steps to determine how electronic advance cargo informa-
tion can be used to support risk management in air cargo 
security by identifying threats and implementing the ap-
propriate countermeasures? If measures have been taken, 
what are they and what are the results?

T he problem w ith most con ferences i s  that 
statements are made, undertakings are given, lofty 
ideals are shouted from the podium and grandiloquent 
communiqués are issued, without measurable results 
being presented at conferences that follow. If the Bahrain 
conference is, as ICAO and WCO say, to build on the 
results of the Singapore conference, the organizers must 
put their money where their mouths are and present a 
progress report in April in Manama. According to the 
program of the conference, nothing is said to that effect, 
unless ICAO and WCO provide details in the overview in 
Session One. If this does not happen, it would indeed be 
a pity, as the Singapore conference had a whole panel 
focused on the interests of stakeholders. ACW

(Editor’s note: Abeyratne has worked in aviation 
management for 30 years and was a senior 
professional at the International Civil Aviation 
Organization for 23 years.)

Dr. Ruwantissa Abeyratne
President/CEO, Global Aviation 

Consultancies Inc 



www.iata.org/events/wcs

The 8th edition of the World Cargo 
Symposium - your premier “must attend” 
event in the cargo industry - is coming to L.A.

Last year the event attracted some 1000 
global delegates from the entire value chain.

How can we transform the 
industry for the better?

Register now

On its eighth edition, the event will address 
industry challenges, such as:

• Predictability, the ability to deliver    
 innovation and future investments in 
 infrastructure to ensure sustainable growth

• Liberalization and trade facilitation to increase    
 the competitiveness of air cargo

• Efficiency and quality to satisfy the 
 end customer

Transformation 
through
innovation
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Air freight rates fell markedly in January as peak 
season demand waned and the build up to Chinese 
New Year fai led to support pricing. Drewry’s 

East-West Air Freight Price Index, a weighted average of 
airfreight rates across 21 East-West trades, fell 8.3 points 
in January to 102.1 points. The price index was dragged 
down by fal l ing rates on trades from Asia to North 
America and Europe, while westbound pricing to Asia 
remained stable. Looking further ahead, some recovery 
is anticipated for March/April when an uptick in seasonal 
demand is anticipated to buoy rates.

(Commentary provided by Drewry Sea & Air Shipper Insight).

Airfreight rates dip in January Drewry East-West Airfreight Price Index (May 2012 = 100)

Source: Drewry Sea & Air Shipper Insight.

The Drewry Report:
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What is your outlook for the Latin American 
airfreight market in 2014?

We’ve seen some continued growth in the air-
freight demand. And the load factors, that we’ve 
been checking with the carriers lately, show also 
some growth in capacity, so these are positive 
indications, positive trends, but the levels are 
still below the industry average. This is an overall 
observation. Maybe more specifically to Latin 
America, what we have seen is that some carriers 
have enlarged their fleets, people like Centurion 
… Panama is really staying the focus of many 
carriers and is slowly but surely becoming an al-
ternative to Miami, although I think Miami has 
still a dominance in this market that will not be 
questioned for many years to come.

What is the outlook for Damco Latin America’s 
airfreight business in 2014?

Damco has embarked on a transformation program called 
One Damco, which means a concentration of service center or 
customer service in geo-strategic points … We are definitely 
eager to join the top 15 airfreight forwarders in the market-
place before 2015, and this will be achieved again through 
this transformation program, which, as I mentioned, definitely 
is primarily a growth program — and this growth is going 
to happen through an extension of our footprint. We are go-
ing to move from 300 to 600 sales offices and representa-
tive offices in the next few years and therefore, this will give 
us a much larger opportunity and presence to promote the 
airfreight product in the organization … As for Damco’s air-
freight strategy in the region, and this has started before my 
time, my predecessors started structuring the product in the 
region, so we have established operational centers in Mexico 
and Brazil. Panama is in a migration mode as we speak. The 
focus, I must say, and also based on our existing customer 
portfolio but also market trends, the focus in Latin America for 
Damco is to definitely leverage our strengths in geographies 
like Asia, where we are one of the main loaders in the market 
out of China and Southeast Asia. And we are consolidating our 
trade lane approach with Asia as we speak … We also have a 

strong presence in the perishable market, particularly in ocean-
freight … and we aim at eventually getting in a 
very selective mode into some airfreight perish-
able businesses. And last but not least, we are 
working more and more, closer and closer with 
the major Latin America air carriers to improve 
the relationship to improve our capacity and at 
the end, to improve the service we’ll be deliver-
ing to the customer, including optimizing the 
cost. So far, we’ve been getting very positive 
feedback from the carriers on this aspect … We 
have identified as another area to focus is the 
intra-Latin-America market, which as you know 
has grown substantially in the marketplace, and 
we aim at capturing our fair share of market 
there. And this is probably around consumer 
sectors — high-tech, health care, primarily 

where we have already some substantial expertise globally but 
also regionally.

Besides perishables, are there any other sectors 
that are gaining importance in the air cargo market 
in Latin America?

If you’re not in perishable, you’re not in business, at least in 
the export. And that’s why I mentioned that we want to have a 
very selective approach, and from my previous professional life, I 
had some substantial exposure to the perishable market and I’ve 
definitely come to the conclusion that our approach at Damco 
needs to be very, very selective. So that’s first thing on perish-
able. I think in general, Latin America market is — because of 
the growth and probably consolidation of the middle class, and 
the access to credit and the buying power which has somehow 
been stable and growing steadily in spite of the economic crisis, 
which probably has affected more in a heavier way some other 
geographies — the consumer sector is probably the fastest-
growing sector in Latin America … Airfreight is more and more 
used in the [consumer electronic] sub-segment, and this is prob-
ably a growing segment within the airfreight market in Latin 
America. And, of course, this is very much related to inbound 
obviously from Asia but not limited to Asia, but also within Latin 
America. ACW

Samuel Israel is Damco’s regional CEO for the Latin America region. Israel has more than 30 years of logistics 
experience, previously serving as country manager for Mexico at Danzas and as CEO for DHL Global Forwarding 
Latin America. Before moving to Latin America in 1999, Israel, a French national, held various jobs in France. 
He talked with Air Cargo World about the future of the Latin American air cargo market and of Damco.

Cargo Chat: Samuel Israel
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 EFSWW is an Agency driven 
 transportation and logistics company       
 providing freight forwarding and third      
 party logistics solutions that intersect 
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Need a New Direction?
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ALG Worldwide Logistics is a full-service  
domestic and international freight forwarder  
offering a complete menu of logistics services: 
 
• Domestic and International Forwarding
• NVOCC, C-TPAT, IATA, IAC
• Air | Surface | Ocean | Warehousing
• ALG Logic - Complete Suite of IT Tools

Interested? For more information,  
contact ALG at 888-655-4237, or 
e-mail an ALG representative today:
 
John Rafferty  
jrafferty@algworldwide.com
 
Eric Hezinger 
ehezinger@algworldwide.com
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You’ve Spent Your Life Building A Business... 
Do You Have An Exit Plan? 
 

If you’re interested in continuing to be active, with none of the obligations and 
overhead of running your own business, AGS can offer you an extraordinary 
buyout program that gives you the opportunity to continue to be active, as long 
as you would like, with a company that has been known for its quality services 
for over 50 years. With company staffed stations in all major cities with 7 gate-
ways, and an exceptional national customer service center, your present ac-
counts could experience enhanced service. 
 
One additional provision makes this buyout program truly unique. After the buy-
out is complete, you will automatically become an Independent Sales Partner 
(ISP) that will give you a percentage of the profits on the accounts that are part 
of your present business for an unlimited period. You will have the opportunity 
for a lifetime income from your accounts. 
 
For more information about AGS, please visit our website: www.agsystems.com. 
For specific information on this program, please call or email Mike Occhicone at 
516-394-7911  or mike.occhicone@agsystems.com in strictest confidence. 
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AssOCiAtiOns

The Best Resource on the Road!

The Air and Expedited Motor Carrier Association 
(AEMCA) a national trade organization that has 
represented the interests of the Air and Expedited 
Freight Trucking Community for 45 years is proud 
to present:   

To learn more or join the AEMCA visit our 
website at acw.aemca.org.

Have questions?  
email acw@aemca.org 

or 
call 703.361.5208

A robust tool provided by 7L Freight, supplying 
valuable information about our cartage and motor 
carrier members by zip code, airport code, airport 
to airport, airport to zip, or zip to airport. 

The AEMCA’s annual 
conference and expo 
for the freight industry. 2014

March 30-April 1, 2014, Orlando FL.

LaWanda Ray Smelley - 800.527.1168  ext 2021
or Email: lawanda.ray@teamww.com 

Air freight business OppOrtunities

freight eXpeDiting freight sOftWAre

•••CARGO NETS & STRAPS
• Tie-Down Straps & Nets
• Baggage, Floor, Barrier & Pallet Nets
• FAA/EASA Accepted Designs
• Custom Engineering - Prompt Delivery
• Cargo Rings / Seat Track / Hardware

www.cargosystems.com
RESTRAINT SYSTEMS FOR EVERY NEED

P.O. Box 81098,  Austin, TX 78708-1098
info@cargosystems.com 

Tel: (512) 837-1300 • Fax: (512) 837-5320
FAA/EASA Certi ed Rep Station

CArgO restrAints
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MObile teChnOlOgy

Prices start at just         per month.79$
At CargoApps.com we take all the hassle out of
building a mobile app. No website programming
skills or IT background required. Just signup, 
answer a few questions, and let us deploy your
app to the App Store for you.

Visit us at CargoApps.com or email us at
info@cargoapps.com to learn more.

Wow your customers
with your very own
iPhone app.
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pet shipper / pet MOVers

U.S. Toll Free

1-800-635-3448
Fax: 1-877-874-6799

www.airanimal.com
drwalter.woolf@airanimal.com

An IATA air cargo agency, providing pet 
moving solutions to relocating families, 

nationwide & worldwide, since 1977.

Telephone:

1-813-879-3210
Fax: 1-813-874-6722

Air CArgO AttOrney

Over 30 Years of Experience in
Air Cargo & Transportation

David Cohen, Esq.

David Cohen, Esq.

35 Park Ave, Suite 16J
New York, NY 10016

Email:CohenLawUS@aol.com
Phone: (212) 217-9527 • Fax: (212) 208-2408

september 2013

international edition

Air Cargo World – the website
The highest ranked and most popular website amongst all air cargo media 
sites.

22,000 Unique Visitors every month
63,000 Page Views each month
32,000 Total Visits each month from every country in the world.

Air Cargo World – the magazine
The undisputed leader for more than 70 years...
Air Cargo World is the industry’s oldest, most trusted magazine and it is 
by far the world’s leading source of information for the industry sector 
covering air freight logistics. 
 

# 1 CIRCULATION - With more than 23,000 audited subscribers worldwide
# 1 REQUESTED - The airfreight decision maker’s magazine of choice
# 1 QUALIFIED SUBSCRIBERS - ABC Audited

The Week – our e-newsletter
The Week is the leading air cargo newsletter that delivers top news and 
breaking stories to an audience of your best customers and prospects.

For more information visit www.aircargoworld.com/advertising 
or contact Steve Prince, Publisher, at sprince@aircargoworld.com
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AIRLINES
David Vance is now vice president 

cargo operations and managing director 
at American Airlines. Vance oversees 
all day-to-day freight and mail opera-
tions, including warehouse operations, 
facility management and regulatory com-
pliance. He joined cargo from the legacy 
American’s customer operations plan-
ning team. 

After having spent 14 years with Car-
golux Airlines International, Robert 
van de Weg resigned as the airline’s se-
nior vice president sales and marketing 
and as member of the executive commit-
tee due to differences with the board of 
directors regarding Cargolux’s strategy 
for the future. Henning zur Hausen, 
member of the executive committee and 
senior vice president legal affairs and 
compliance, assumed responsibility for 
the role on an interim basis. Peter van 
de Pas, the company’s senior vice presi-
dent and COO, also resigned, effective 
March 31. No reason was given for the 
resignation.

The Qantas Group appointed Alison 
Webster as executive manager Qantas 

Freight. This follows Lisa 
Brock’s recent appoint-
ment as chief commercial 
officer of the Jetstar Group. 
Webster has held a range of 
senior commercial, sales, 
marketing and operational 
roles at Qantas and British 
Airways. She was most re-

cently executive manager international 
customer experience.

Nadia Bastaki has been named vice 
president medical services at Etihad 
Airways, a new position. Bastaki has 10 
years of experience as a medical prac-

titioner and holds several 
post-graduate qualifica-
tions, joining Etihad in 
2007. She is the first Unit-
ed Arab Emirates female 
citizen to be registered as 
an aviation medical spe-
cialist with the Health Au-
thority Abu Dhabi.

David Maimon was appointed as 
president and CEO of EL AL Israel 
Airlines, effective March 20. Maimon 
will replace Elyezer Shkedy, who re-
signed after four years as president and 

CEO. Maimon has 
held several positions 
within EL AL over the 
past nine years and 
presently serves as 
vice president of com-
mercial and industry 
affairs. Maimon and 
Shkedy will work to-
gether for a period to ensure a smooth 
and orderly transition.

Following Stefan Lauer’s resigna-
tion from the supervisory board of Fra-
port AG at the end of 2013, Lufthansa 
Cargo CEO Karl Ulrich Garnadt was 
appointed as his successor. The court 
order was requested by Fraport AG in 
agreement with the the company’s ma-
jority owners, the state of Hesse and the 
city of Frankfurt. This 
appointment is valid 
until the Fraport An-
nual General Meet-
ing on May 30, when 
the shareholders will 
decide on a perma-
nent seat for Garnadt 
on the supervisory 
board.

ORGANIZATIONS
The International Air Trans-

port Association appointed Conrad 
Clifford as regional vice president for 
Asia Pacific. Clifford will be based in 
IATA’s Asia Pacific Regional Office in 
Singapore. He succeeds Maunu von 
Lueders, who is retiring from IATA. 
Cl i fford’s career in av iation spans 
more than 30 years. Most recently, he 
worked at Antrak Air Ghana and was 
formerly CEO of Monarch Travel Group 
and of Virgin Nigeria. His career has 
also included work for Cathay Pacific 
Airways, Virgin Atlantic Airways, Men-
zies Aviation Group and Emirates.

U.S. Secretary of Transportation 
Anthony Foxx appointed Steve Al-
terman and Lee Moak to the U.S. 
Federal Aviation Administration 
Management Advisory Council.  The 
council advises the FAA on manage-
ment, policy, spending and regulato-
ry matters. Alterman is president of 
the Cargo Airline Association. Moak 
is president of the Air Line Pilots As-
sociation.

THIRD PARTIES
Geodis Wilson appointed Dean 

Devasia as global chief information 
officer. He will also join the freight 
management board. Devasia was pre-
viously CIO for the U.S. 
and acting regional CIO 
for the Americas region. 
He joined Geodis in 1991 
and has held positions 
in operations, sales, IT 
and branch and regional 
management.

Air Partner, a pro-
vider of aviation servic-
es, appointed Colin Jowers as global 
director of business technology. Based 
in the UK, Jowers will be responsible 
for putting more of a focus on technol-
ogy at Air Partner. Previously, he was 
global COO of Royal Bank of Scotland’s 
Global Banking and Markets Research 
and Strategy division. Prior to RBS, he 
worked at Dresdner Kleinwort’s Capi-
tal Markets Research business.

Greg Weigel is now vice president of 
global operations for AIT Worldwide 
Logistics. With more than 30 years of 
experience in the logistics 
and transportation indus-
try, Weigel most recently 
served as executive vice 
president of global air-
freight with CEVA Logis-
tics.

AMI, a trade-only air-
freight and express whole-
saler, appointed Rinaldo Vels to the 
newly-created position of vice president 
Continental Europe. Vels 
has spent more than 10 
years in the airfreight indus-
try working for forwarders, 
AMI’s parent Menzies Avia-
tion and, most recently, as 
commercial director of Jan 
de Rijk Logistics. In his 
new post, Vels will be re-
sponsible for developing AMI’s business 
throughout Continental Europe.

Swissport International pro-
moted Tommy Watt to executive vice 
president UK and Ireland. Watt joined 
Swissport following the completion of 
the Swissport merger with Servisair on 
Dec. 23, 2013. In his new position, Watt 
is responsible for all ground handling 
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MARCH 9-11
Kuching, Sarawak, Malaysia: Routes 

Asia is the largest route development fo-
rum for the Asia region. It is hosted by 
the State Government of Sarawak and 
co-hosted by Malaysia Airport Holdings 
Berhad. For more information, visit www.
routesonline.com/events/167/routes-
asia-2014/.

MARCH 11-13
Los Angeles: The International Air 

Transport Association’s 8th World Cargo 
Symposium attracts more than 1,000 
airfreight professionals. The event will 
address industry challenges such as ef-
ficiency and future investment. Air Cargo 
World will also host the Air Cargo Excel-
lence Awards alongside the conference. 
For more information, visit www.iata.org/
events/wcs/Pages/index.aspx.

MARCH 18-19
Atlanta: The Georgia Logistics Sum-

mit will provide networking opportunities, 
offer breakout sessions and host speak-
ers from logistics companies. In 2013, 
the event attracted 2,000 attendees from 
nine countries. For more information, visit 
www.georgialogistics.com.

MARCH 30-APRIL 1
Orlando: AirCargo 2014 is a trade 

show and expo for the airfreight industry. 
More than 800 people are expected to at-
tend. For more information, visit www.
aircargoconference.com/.

MARCH 31-APRIL 2
Kuala Lampar, Malaysia: The 12th 

Airport Cities Conference and Exhibition 
is about airports developing both as cit-
ies in their own right and as business and 
tourist destinations. The event, which will 
be hosted by Malaysia Airports Holdings 
Berhad, is expected to attract more than 
110 airport operators from 45 countries. 
For more information, visit www.glob-
alairportcities.com/page.cfm/link=17.

APRIL 1-2
Hong Kong: Cargo Facts Asia 2014 fo-

cuses on identifying opportunities in Asia, 
the world’s most dynamic air cargo mar-
ket. The conference provides information 
for global air cargo, express and freighter 
industry executives looking to expand 
their businesses. For more information, 
visit http://cargofactsasia.com/.

APRIL 6-8
Marseille, France: Routes Europe is 

the largest Routes regional event with 
more than 1,000 delegates and 250 airline 
delegates representing more than 150 air-
lines.  It is hosted by Marseille Provence 
Airport. For more information, visit www.
routesonline.com/events/165/routes-
europe-2014/.

APRIL 7-8
Stockholm: Shippers and major in-

dustry players can meet at the Nordic Air 
Cargo Symposium. It is the only regional 
event focusing on the North European air 
cargo market. For more information, visit 
www.euroavia.com/nordic.

APRIL 23-24
Istanbul: The International A ir 

Cargo Association is holding its 2014 
Executive Summit and Annual General 
Meeting. Attendees will discuss what 
lies ahead for air cargo in the face of 
numerous security, technological and 
environmental challenges. For more in-
formation, visit www.tiaca.org.

MAY 1
Atlanta: There will be a Georgia In-

stitute of Technology executive forum 
on how to manage risk in a supply chain. 
For more information, visit www.at-
lantacscmp.org/pages/events/GTSup-
plyChainExecutiveForum.asp.

MAY 4-6
San Antonio, Texas: The 24th 

Annual CNS Partnership Conference 
brings together more than 500 air car-
go professionals. The event will focus 
on adapting to change and embracing 
technology to remain competitive. For 
more information, visit www.cnsc.net/
events/Pages/cns-partnership-confer-
ence.aspx. 

MAY 11-13
Dubai: The 14th Airport Show is a 

platform for the multimillion-dollar air-
port developments in the Middle East, 
North Africa and Indian subcontinent 
region. It is the largest gathering of air-
port decision makers, experts and sup-
pliers in the region. For more informa-
tion, visit www.theairportshow.com.

events

and cargo handl ing 
act iv it ies of Sw is-
sport in the UK and 
Ireland, with a focus 
on a merger of the two 
companies. He joined 
Servisair in 1976 at 
Glasgow Airport and 
held a number of se-

nior roles during his career.

FedEx Trade Net-
works, the freight for-
warding arm of FedEx 
Corp., announced the 
appointment of James 
R. Muhs as the new 
president and CEO. 
Muhs has spent nearly 
30 years in the inter-
national trade industry since begin-

ning his career with FedEx in 1984. 
He has served in a variety of operations 
and executive management roles. Pri-
or to joining FedEx Trade Networks, 
Muhs most recently served as senior 
vice president of U.S. international, 
global planning, engineering and trade 
services at FedEx Express, where he 
was responsible for the company’s U.S. 
export business.  ACW

WATT MUHS
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Free trade benefits airfreight

With more than 80 percent of global purchasing pow-
er situated abroad, international trade is important 
to our own industry and the U.S. economy.

To those of us who move freight across borders, the value 
of international trade agreements – which eliminate artificial 
barriers to trade such as tariffs and quotas – may seem like 
a no-brainer. Of course, that’s because we have a front row 
seat to the benefits of these agreements and the effect they 
have in increasing the flow of goods between trading part-
ners – consumer goods as well as imported and exported 
components that keep factories humming here and abroad.

More than one in five U.S. jobs is tied to international 
trade and investment, according to the Business Round-
table, a group of CEOs of major U.S. corporations. And U.S. 
trade-related employment grew 6.5 times faster than total 
employment between 2004 and 2011. 

Yet despite the obvious benefits to U.S. industry, U.S. 
workers and those of us who move cargo for a living, some 
legislators in Washington, D.C., seem ready to once again 
stand in the way of freer trade and its benefits to our econo-
my. Specifically, President Obama is seeking so-called “fast-
track” authority to enact agreements – such as the Trans-
Pacific Partnership (TPP) and the Trans Atlantic Trade 
and Investment Partnership (TTIP) – and thereby further 
invigorate trade and increase our exports.

On the TPP in particular, which includes Mexico, Canada, 
Japan and other Asia-Pacific nations but not China, the U.S. 
had hoped to complete talks in 2013. Concerns over quotas, 
basic tariffs and agricultural issues have slowed the talks, 
while some House and Senate Democrats, especially those 
from states with a heavy union presence, have signaled that 
they are not going to let the president have fast-track au-
thority to get the deals done.

Unfortunately, the only alternative to a fast-track process, 
which requires an up-or-down ratification by Congress, is to 
allow Congress to amend and rewrite trade agreements after 
all of its complex details have been negotiated with multiple 
other signatories. Essentially, this is extremely problematic 
for the treaty process and makes it more difficult to reach an 
agreement that could be changed by the U.S. Congress.   

So this is a battle Obama needs to take on for the good of 
the country, much as President Clinton bucked many in his 
own party to get the North American Free Trade Agreement 
ratified by Congress nearly two decades ago.

The critics often point to the NAFTA agreement as what 
is wrong with trade and how trade agreements like it are a 
net loser for the U.S. You probably remember Ross Perot’s 
warnings of jobs being “sucked out” of the country.

While there is no question that some U.S. jobs ended up 
in Mexico, NAFTA proponents argue that these are jobs that 
would have ended up in Mexico anyway – with or without 
the agreement.

And if you look closely at what has happened since NAF-
TA’s ratification in 1994, you’ll find that trade among the 
three NAFTA nations – Mexico, Canada and the U.S. – has 
more than tripled from US$297 billion (217 billion euros) 
to US$930 billion (680 billion euros) over the past two de-
cades. U.S. exports to Canada and Mexico under the agree-
ment have increased by 258 percent in the two decades 
since NAFTA went into effect.

Behind all this growth is job creation in all three NAFTA 
countries.

Former U.S. trade representative Carla Hills says Mexico 
is now the U.S.’s second-largest single export market, pur-
chasing more U.S. goods than the rest of Latin America com-
bined, and more than France, Germany, the Netherlands 
and the UK combined. And lest you think NAFTA has ben-
efited primarily large corporations, she notes that Mexicans 
are now purchasing more than 10 percent of the exports 
that come from small- and medium-size U.S. companies.

And what of critics’ assertions that free trade agreements 
contribute to downward pressure on U.S. wages and grow-
ing income inequality within the country, and a diminishing 
middle class? 

With exports accounting for a quarter of the U.S.’s eco-
nomic growth in the 1990s and 15 percent in the last de-
cade – and with freer trade helping raise GDP by nearly 40 
percent and adding 16 million jobs – I just don’t see how 
blocking more international trade is going to help Americans 
economically at any level.

I’ll conclude right where I started. Ninety-five percent of 
the world’s people live outside the U.S. The only course of 
action that makes sense is to open new avenues of trade in 
as much of the world as we can.

Overall, freer trade has brought more benefits to our econ-
omy and our way of life than any alternative. Our industries 
are able to compete. Our forwarders, cargo handlers and ship-
pers are ready to grow with increased trade volumes. Let us 
hope that Obama can find the political will and the support he 
needs to advance these important agreements. ACW

Brandon Fried is the executive 
director of the U.S. Airforwarders 
Association
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Same Day Air.
When your business-critical shipment  can’t wait until tomorrow, 
every second of today counts. As a leading provider of same 
day domestic air service, we have the flexibility to configure our 
resources to match your timetable—not ours. We’ll get your freight 
on the next available flight and even coordinate the transportation 
to and from the plane. So you can rely on us for flawless exchanges 
from counter to counter.

Contact us today and tie your entire global supply chain together.
flight@chrobinson.com  |  800.323.7587
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